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Overview

Customer Journey
e About Me

e Decision
e Purchase




WHAT IS LEAD
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WHERE DO LEADS COME FROM? / WHERE CAN | GET LEADS?

1. SEARCH ENGINES

2. COMPANY WEBSITES

3. TRADE FAIRS

4. SOCIAL MEDIA

5. SOFTWARE

6. SEO TOOL

7. EMBASSIES

8. ASSOCIATIONS

9. CHAMBER OF COMMERCE
10. PAID LEADS LISTS

11.
12.
13.
14.
15.
16.

17.

18.

TRDAE DIRECTORIES
conferences
Webinars

Content marketing
Referral programs
LinkedIn
Email marketing |
Influence partnership




| 1. Facebook

| 2. Instagram
3. Twitter

- 4. LinkedIn

' 5. YouTube

6. TikTok

/. Pinterest

8. Snapchat

O. Reddit

1'. WhatsApp

Email Marketing
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CLEAR AND CONCISE MESSAGE
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Offer Value
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ASK ENGAGING QUESTIONS

(Ask Engaging Questions) ()S wilgw uwals 4
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UTILIZE A FOLLOW-UP STRATEGY

(Utilize a Follow-up Strategy) ysls Lles s> (S ol 9o .5
09 pugale o3 o a3 Llg> S pley L S|
(Jgoyld 1-2-3 _uuz) puilo oYy ol P alaio S
Ol g6 M 2=y )5 3

Dawgd a2y sy 2

Ol Sz (331 a9 Jiuo 1

(oS Ui S 428 e ol 6B

Ologleos (I

Jb> L

A ~ggly calizo b

oS Jlessiwl &ﬁl)b aliso

Jwo Gl

Ol 384

JB 0o

Gl ol




b I

cl)-eMwsSuU»)quuv‘

= S ool ey S Ol ol o
09 LJ « 3 Ao olo =0l

"B s Olg> yeps




CREATE

INTEREST
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INTEREST

"USP INNOVATION AND
RE-ENGINEERING"
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Custom design

Free branding
Small MOQ for first order




NTEREST

(Proof & Trust Elements) .ilgSs g .3
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CONSIDERATION

2 B)S y9e consS 9 581 S ol Hlagys

(Price Competitiveness) cuoud .1
Pl S 2 lgSod a0 dip cw aw Hlagys
oo Dlae S EuS)le Caoud S

ot b 2 ewlis

Y2 value for money c.oud LS

‘o coley p quantity LwS LS

CONSIDERATION



CONSIDERATION

(Product Quality) )lso .2
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CONSIDERATION
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CONSIDERATION

FLEXIBILITY L CUSTOMIZATION .4
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CONSIDERATION

(TRUST & COMMUNICATION) sloicl .5
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DECISION
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DECISION
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DECISION

(& RESPONSIVENESS
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DECISION
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PURCHASE
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PURCHASE
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PURCHASE
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PURCHASE

LOYAL CUTOMER
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Awareness

Interest

\Consideration

Loyal Customer
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THANK YOU

For watching this presentation

Fizan Akbar
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